IJSA SOCIAL MEDIA – COACH TIPS

 
MARKETING





[bookmark: _GoBack]Social Media Tips

Goals
· Think about your goal for the social media channel, as they are all different. 
· Examples:
· Brand Awareness – show human side of brand
· Connect with community for discussion
· Showcase product
· Define number of posts you want to make to stay active
· Your goals will help you determine the type of content you want to share.

Keep track of engagement
· You don’t have to monitor your likes and retweets immediately but mentally take note when you see a post performing better than others. This signals that your audience likes it and you should do more of the same. 
· If you post something and it doesn’t get much traction but you thought it would be popular, try it in a different way. 
· Change the time of day. Maybe people didn’t see it.
· Use different wording or images

Instagram
· Use location on posts
· Utilize filters to make your images/videos pop
· Hashtags are key on this platform. You can’t have too many. Helps increase your audience.
· How to grow your audience
· Be active
· Use hashtags that are popular and appropriate
· Tag other accounts
· Interact with other people’s content that don’t currently follow you. 
· Comment on photos of your followers
· Content ideas
· Motivational Quotes
· Utilize boomerang. It’s fun, short, gif-like videos.
· Go Live from a training session or give your thoughts on an event or the day.
· Use Instagram Stories when you have a lot you want to post. This doesn’t clog up people’s feeds but let’s you post all the great content you want in a short span of time. 
· Get creative and put filters, text, emojis etc. to liven up the images.
· Popular Themes
· #TBT – Throwback Thursday
· #TransformationTuesday
· #MotivationMonday

Twitter
· Don’t start a tweet with @. Twitter thinks it’s a reply and only limited people see it. If you want to start with a @ then put a period before it.
· Mix up your content. It shouldn’t be all about you. 
· Have conversations about broad topics that still relate to you.
· Twitter is about two-way conversation. Tweets should encourage interaction.
· Share other people’s content that you find interesting and worthwhile for your audience.
· Share images/video to increase engagement
· You can share up to four images in a single tweet
· Links take 23 characters away from the 140-character limit. Images/Videos no longer count in character limit.
· Use keywords in your tweets
· How to grow your audience
· Be active, consistent and tweet value
· Interact and engage with others.
· Be responsive when others engage with you.
· Tag other accounts in your tweets when applicable to pull them into conversation
· Use hashtags to get your tweets into popular conversation threads
· Limit hashtag use to 1-3 per tweet.
· Follow others with similar interests and they may reciprocate.
· Participate in Twitter chats that have a large audience.
· Post Ideas
· Promote the blogs you write for the BGGA website
· Coaching words of wisdom
· Motivational quotes
· Popular Themes
· #TBT – Throwback Thursday
· #TransformationTuesday
· #MotivationMonday
· Reuse content that’s received engagement. People don’t see all of your tweets, so you can reuse good content.
· Ask poll questions. Creates good engagement.
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